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ABSTRACT

The purposes of this research were to study 1) personal information of Phatra
Phone Shops service, Central Surat Thani Branch 2) marketing mix factors affecting
customers’ decision of Phatra Phone Shops service, Central Surat Thani Branch
3) relationship between personal information and marketing mix factors affecting
customers’ decision towards Phatra Phone Shop service, Central Surat Thani Branch. The
sample group was 400 Phatra Phone Shops’customers. Accidental sampling technique
was used. The questionnaire was an instrument for collecting research data. The
statistics for data analysis were frequency, percentage, mean, and standard deviation and
Pearson-Chi Square for considering test hypothesis.

The results found that most customers were female, aged between 35-44 years,
bachelor degree educated, and working for companies or employees with monthly of
income between 20,001- 30,000 baht per month, and married. There was no more than
1 service usage per month. They had self-influencing service decisions. Marketing mix
factors affecting the customers’decision for the shops service was at a high level.
Separated by items, it was found that most of the samples emphasized importance to
marketing promotion, followed by the service process, physical environment, distribution
channels and locations products and services, prices and personnel. An analysis of the
relationship between personal status and marketing mix factors affecting the service
decision was found that personal status included gender, age, education levels,
occupation, income, average monthly income, marital status, number of service times
per month and self-influencing service decisions had the relationship between the
marketing mix factors affecting the decision to the Phatra Phone Shops service, Central
Surat Thani Branch significantly at .05.

Keywords: Marketing mix factors, Service decision, Phatra Phone Shop Service, Central

Surat Thani Branch
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